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Abstract

This study examines the inclusion of the Music Products
Industry as part of an overall collegiate Music Industry Pro-
gram curriculum. Historically, most music industry curric-
ulums have focused heavily on topics such as recording,
live performance, music publishing, music licensing, music
and media, and artist management. While some of these tra-
ditional music fields have seen wide-sweeping changes in
their business models in recent years, the music products
industry has continued to be a relatively steady and sig-
nificantly relevant part of the overall industry, with many
job opportunities for music industry graduates. However,
coursework reflecting this portion of the industry is often
underrepresented or even completely absent from many cur-
ricula. This study defines what the music products industry
is and its component parts, and then examines through two
research studies the curriculum of many collegiate music
business programs and the needs identified by both retail-
ers and manufacturers of the music products industry sector
related to the skills and knowledge they are looking for in
employee candidates.
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