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Abstract

In the traditional model of the recorded music industry,
artists were encouraged to tour in order to help drive al-
bum sales. As the industry has slowly shifted away from
a focus on physical product to that of digital music and
streaming in particular, touring has been increasingly
viewed as the primary way for artists to generate revenue.
Record labels who have secured 360 type deals with artists
often get a piece of this revenue. In the current environ-
ment of the music business, what is the impact touring has
on sales, streaming activity, as well as social media metrics
for artists? Does touring still drive enough music sales and
streaming activity to positively impact revenue for artists?
This study samples artists’ touring activity and explores the
impact it has on sales and streaming of their music by ter-
ritory/location. A broad range of artist tours is examined.
Additionally an analysis of the social media activity of the
artists in the sample provides greater insight into a broader
impact that touring has on an artist’s fanbase development
and career trajectory.
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